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94.8% 
of consumers agreed 

that our help  

relieved them of stress 

and anxiety 

98.3% 
of consumers agreed 

that we made them  

feel listened to 

95.7% 
of consumers agreed 

that our help  

made them feel  

more empowered 

98.5% 
of consumers agreed 

that our help  

made them feel  

supported  


